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ABSTRACT 

Supply chain management, then, is the active management of supply chain activities to maximize 
customer value and achieve a sustainable competitive advantage. It represents a conscious effort by 
the supply chain firms to develop and run supply chains in the most effective and efficient ways 
possible. Supply chain activities cover everything from product development, sourcing, production, 
and logistics, as well as the information systems needed to coordinate these activities. Indian demography is one of the most peculiar vis a vis to the demography of any other country in world. In simple terms supply chain management link all the supply interacting organization in an integrated two way communication system to manage high quality inventory in the most effective and efficient manner. This brings in major challenge for the success of any FMCG (Fast Moving Consumer Goods) company in enhancing its revenue through enabling etficient coverage of existing set of outlets and increasing penetration towards uncovered outlets, through selection of appropriate distribution model. FMCG companies in current scenario are aiming high on maximizing outlet coverage as it is one of the major sources for long term growth and sustenance. The Fast Moving Customers Goods Sector (FMCG) is the fourth biggest monetary area, with a size of around Rs 5,000 crore. In this paper an attempt is been made in understanding, the challenges of SCM in FMCG sector at Bengaluru. An empirical study is been made With regards to different FMCG retailers in Bengaluru and finally findings and conclusion is reported. 

Keywords: Supply Chain Management, Fast Moving Consumer Goods, Two Way Communication, Retailers 
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ABSTRACT 

 
Agriculture & its allied sectors are considered as the 

primary source of occupation for more than 58% of the 

total Indian population (IBEF-May 2020). Now in the 

wake of COVID–19 pandemic the migrant population is 

moving back to rural areas & involving in the 

agriculture related activities. The agriculture sector has 

contributed about 17% to the GDP. The Agriculture & 

horticulture sector are affected by many constraints, 

one among them is weather based risk like drought, 

floods, cyclone, hailstorm, & other climate conditions 

which seriously affects the productivity. The Indian 

government understanding the importance of 

agriculture has been constantly supporting the sector by 

designing various schemes. As a result it has adopted 

the weather based crop insurance scheme (WBCIS) to 

compensate the agriculturist for the risks related to 

weather abnormalities. The Information and 

communications technology (ICT) is playing a major 

role in the assessment of weather related information 

which helps the government to design realistic crop 

insurance. The accessibility of a small farmer to the 

right information on weather at the right time can save 

him from a bigger risk. 

 

The paper is an attempt to study the impact & 

effectiveness of the application of ICT on weather 

assessment methods adopted by the stakeholders. 

 

Key words: Inclusion, weather risk, ICT, crop insurance, 

Assessment. 

 

 

Introduction: 

 

The world population is expected to cross a mark of 
about 9 billion by 2050 according to a survey. 
Agriculture sector need to gear up to ensure food 
security to the growing population by increasing the 
productivity to the fullest capacities. The rural people 
are exposed to a number of risk & constraints which 
restricts their socio economic growth prospects 
specifically in developing countries. The dangers of 
weather risk are unavoidable in agriculture. The poor 
households & small farmers are trapped in poverty 
which restricts them to invest in measures that can 
minimize such risks. The repeated occurrence of 
weather related calamities have increased over the 
years like cyclone, drought, heavy & low rainfall, 
floods, untimely changes in temperature has affected 
the agriculture on a large extent in developing 
countries. In addition to this the agriculture in 
different forms, various locations & wide variety of 
crops exposed high vulnerability to climatic changes. 
This affects on a large scale the annual production of 
food grains. By adopting Climate smart agriculture 
(CSA) (FAO 2017) technology, practice & methods 
the sustainability and resilience is enhanced in 
agriculture sector. 

 
Agriculture is becoming knowledge intensive as 
millions of small farmers are facing the constraints 
such as lack of information flow, poor access to 
markets & finance, weaker education & low levels of 
physical and human capital. The reduced flow of 
information to the farmers at the right time by & 
large affects the quality of the decisions like pricing 
of the agricultural output, the input market, crop 
selection, usage of land, judicious investment of the 
costly finance etc. 
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ICT’s are an important catalyst which has 
transformed the functioning of households, 
businesses, governments & people by majorly 
reducing the transaction costs & enhancing the 
communication. The agriculture is revolutionized by 
the innovations like cloud computing, artificial 
intelligence, internet of things and big data. The 
introduction of remote sensors & remote management 
have enhanced the efficiency level of the farm sector 
and also reduce the input cost by collecting & 
dissemination of the information at the right time on 
soil moisture, crop growth, temperature monitoring, 
livestock feed levels, handling of machinery, 
irrigation systems etc. The collection of information 
on the weather can improve the productivity of the 
farm sector. There are various methods through 
which the weather assessment & analysis is carried 
out. 

 

Statement of the problem 
 

The access to the weather information helps the 
designing and implementation of crop insurance 
to improve the efficiency of the agriculture. 
Indemnifying the losses & risk involved in any 
production is required hence the Crop insurance 
is designed based upon the various criteria’s like 
the crop, soil, seeds, rainfall, environment, 
weather etc. The ICT is a major tool helping the 
collection of data, dissemination of data on 
climate to design weather based crop insurance. 
The paper is an attempt to study the factors 
influencing the weather conditions, understand 
the weather assessment methods & the role of 
ICT in assessing the weather & dissemination of 
information to the required agencies & farmers. 

 
Review of literature 

 

The quantum of contribution to GDP of the 
country reveals the importance of agriculture but 
the agricultural production is affected largely by 
the nature (Ramesh.B.G & Narayan 

C.Pradhan). The paper has made an effort to 
examine risk related to weather, importance of 
weather insurance, cross country experience 
along with study on impacts of other factors in 

designing the insurance product like market 
fluctuations, agricultural policies, subsidies & 
incentives, credit facilities etc. The authors 
(Barry.J.Barnett & Olivier Mahul) have 
discussed the relation between weather risk and 
poverty, possible roles of government, donors 
and international financial institutions, checks on 
the weather insurance products in some lower & 
middle income countries. The study of problems 
& prospects of weather index based crop 
insurance in developing countries gives an 
insight into the implementation process of 
weather based crop insurance  in  Bangladesh 
(Dr Md.Mushfiqur Rehman, Bikash Chandra 

Ghosh & Dr Mir Khaled). The paper gives the 
critical overview of the weather based crop 
insurance in India and also the insurance 
products are to be designed based upon the 
sound agronomic principles and on scientific 
method of assessing the weather parameters 
(Daniel J.Clarke, Olivier Mahul, Kolli  N.Rao 

& Niraj Verma). The report has analyzed the 
importance of ICT in transmitting the 
information to agriculturist & how it has reduced 
the transaction cost, improved service delivery, 
generated new revenues, jobs & also has saved 
resources (Food and Agriculture Organization 

of the United Nations Rome, 2017).The role of 
ICT in agriculture has been analyzed (Surabhi 

Singh, Santosh Ahalwat & Sarita Sanwal) to 
prove the availability of timely information in 
the hands of the agriculturist can help the 
farmers in adopting good agricultural practices, 
choice of better inputs & planning of cultivation 
scientifically. 

 

All the above research papers were thoroughly 
examined to analyze the importance of weather 
based crop insurance & the role of ICT in 
designing the insurance product. The review of 
literature reveals that there is a need to elaborate 
on various methods of assessing the weather on 
more scientific way to reduce the ambiguity in 
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the WBCI & providing clarity to the settlement 
process. 

 
Objectives of the study 

 

The main objective of the paper is to 
theoretically examine the various methods of 
assessing weather conditions and the application 
of ICT to improve the result. 

 

 To understand the factors considered for 
the weather & climatic conditions. 

 To comprehend the methods of weather 
assessment methods by various 
authorities. 

 To analyze the role of ICT in the 
Assessment of weather in designing the 
WBCI - weather based crop insurance. 

 
Methodology of the study: 

 

This study is conducted using the secondary 
sources of data and presented in a completely 
explanatory manner. The data have been 
collected from the literature available from 
various sources such as journals, working 
papers, websites of statistics related to economy, 
agriculture sector & development organizations. 

 
Organisation of the study: 

 

This paper is divided into five sections. Section - 
1 is dealing with the introduction of the study 
that includes the impacts of weather on 
agriculture sector, the role of ICT, statements of 
the problem, review of literature, objectives, 
methodology & organisation of the study. 
Section -2 an overview of the weather & 
climatic conditions. Section -3 an exhaustive list 
of weather assessment methods followed by 
various authorities. Section -4 analyzing the role 
of ICT in weather assessment methods. Section 
– 5 Conclusion about the study. 

 
Section 2: Overview of the Indian agriculture sector 

A Growth oriented & a sustainable economy of 
India is drawing heavily upon the agriculture 
sector as more than 60% of the country’s 
population is depending on agriculture for its 
livelihood. More so 43% of India’s geographical 
area is occupied by agriculture & its allied 
activities. In 1960 Indian food sector 
experienced a bad crisis which pushed the 
country to become self sufficient to ensure food 
security to the growing population. This paved 
way for a series of revolution like green, white, 
yellow & blue revolution. The green revolution 
changed the country’s position from deficiency 
to sufficiency in food sector. Even though 
country has achieved remarkably the agriculture 
still faces a variety of problems like fluctuating 
quantities of output due to the impacts of 
weather. India’s agriculture is affected by the 
variations of weather as it is dependent on 
monsoons. 

 

Many a times the weather & climatic conditions 
are used interchangeably but there is a difference 
between the two like weather is the result of 
movement of heat energy which impacts the 
humidity, precipitation, clouds, wind, 
temperature etc. On the contrary the climate 
describes the overall conditions of weather 
which occurs over a period of time in a certain 
place. 

 

The components of weather are temperature, 
humidity, wind speed & direction, thunderstorm 
& rainfall. These elements are influenced by 
water & dust in the climate, altitude, latitude, 
ocean currents, and pressure differences. 

 

The Indian Meteorological department (IMD) 
has identified four seasons in India: 

1. Winter (From December to early April); 
 
2. Summer or Pre-monsoon season (April to 
July in north-western India); 
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3. Monsoon or Rainy season (June- 
September); 

 

4. Post-monsoon season (October-December). 
 
Based on the seasons, the crops grown are 
classified into Kharif (June to November) & 
Rabi (October to April). The crops are like: 
Rice, wheat, maize, millets, barley, cotton, oil 
seeds, groundnut, moong, urad etc. 

 
The climatic conditions of India are basically 
tropical monsoon which has regional high 
diversity due to topographical diversity. The 
factors determining the climate conditions are 
the latitude i.e tropic of cancer which separates 
the earth into two division tropical & sub 
tropical passes through the middle of Rann of 
Kuchchh in the west to Mizoram in the east, the 
Altitude i.e the Himalayan range having tall 
mountains of more than 6000 meters stops the 
cold wind from the central asia hence India is not 
experiencing extreme winter. The Pressure of 

wind conditions balances the weather in both 
North & south India. On an average India receives 
more than 400cm of rainfall annually but some 
areas receive lesser than 60 cm, hence the annual 
rainfall is highly variable from year to year. 

 
Section 3: Weather assessment methods followed by 

various authorities. 

 

The authorities like governments both central & 
state, funding agencies, bank, public & private 
insurance agencies etc,. are continuously 
working upon providing the right information to 
farmers so as to reduce the losses to them. 
Agriculturists are basically interested to know 
about the local weather forecast, stages in crop 
cycle and price prevailing in the market, this is 
collected & disseminated by the ICT enabled 
services. The information on weather conditions 
are collected at real time through remote sensors, 
price at market is recorded & passed through 
SMS (Short Messaging Service) and IVR 

(Interactive Voice response) using mobile 
technologies, updated information on crops & 
their transformation is collected and transferred 
through web based portals of research institutes 
& farmers. To avail the funds in the form of 
loans from the banks was a difficult process for 

a farmer situated in a remote village, the hand 

held biometric transactions & smart cards store 
all the relevant information like earlier credit 
details, crop history, land details for pledging as 
collateral which makes the bank to process the 
loan sanction on faster phase hassle free. The 
farmer makes use of various ICT platforms to 
meet his information need through web portals, 

mobile phones, information kiosks, e-markets, 

GPS etc. The risk related to climatic conditions 
is transferred to the agencies like insurance 
companies operating under government, public 
& private insurance companies. The volatile 
commodity market pricing is indemnified 
through future, forward & derivative contracts. 

 
Section 4: The role of ICT in the assessment of 

weather in designing the WBCI - weather based 

crop insurance. 

 

ICT can be construed broadly as “using 
electronic means for processing and 
disseminating information and thereby 
facilitating communication quickly and easily”. 
(Surabhi Singh -2017) The Indian agriculture 
sector’s productivity & efficiency is always on 
lower side as it is facing many challenges like 
poor connectivity, unreliable & delayed 
information about the weather & market, lagging 
behind in adopting the modern technology, small 
land holdings & substandard quality of input 
materials. It is the need of the hour to 
disseminate the right information at the right 
time about the modern technologies which are 
personalized to suit to the requirements of 
farmers from various regions. It is a challenge to 
design such personalized technologies to the 
farmers as they are belonging to different 
geographical locations, variant climatic 
conditions, uneven size of land holding, and 
different type of soil, crops, diseases & pests. 
The ICT can extend a helping hand to pass the 
information, procurement of quality input 
materials at competitive price, selling the  
outputs at different markets at better prices & the 
transfer of technology. The accumulation & 
usage of large data in the form of information 
has to be transmitted to reach the hands of 
farmers is possible with the initiative of ICT 
which effectively generates, stores, analyzes & 
disseminates the right information. The role of 
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ICT in agriculture is the new field of research  
for the experts & scientists to develop 
applications for e-agriculture. The ICT 
disseminates information through mobile phones 
& radio to reach out the farmers on a large scale 
when early warnings are given about the bad 
weather, market movements and disease & pest 
outbreaks. The recent outbreak of Locust pest in 
the northern part of the country where farmers 
were given warnings about it & were saved from 
severity of losses. 

 
Section 5: Conclusion 

 

In conclusion the ICT enabled services are boon 
to the agriculture sector in providing the right 
information at the right time to the farmers and 
enabling them to reduce the losses & enhance 
the productivity. In India the WBCI (Weather 
based Crop Insurance) is not very popular from 
private insurance agencies but government is 
providing the crop insurance through NAIS 
National Agriculture Insurance Scheme 
implemented from 1999-2000 for Rabi Crop. 
The government supports the NAIS offering the 
insurance at subsidized premiums. Recently 
even the ICICI Lombard is also providing 
WBCI. The Indian insurance market has lot of 
potential for Weather based insurance products 
as farmers are being more aware of these 
products, highly informed about the market 
conditions & extensive usage of ICT enabled 
services. 

 
Research Scope: 

 

A further research probe can be conducted by 
individually addressing the various weather 
conditions, their assessment, measuring them in 
different regions & crops. The researchers can 
also do a comparative analysis of the weather 
assessment practices of two different agencies or 
may be two different countries. There is a scope 
also to develop business models to insurance 
agencies & communication network companies 
to meet the requirements. 

References: 

 
1. Barry J, Barnett and Olivier Mahul – “ Weather 

index insurance for agriculture and rural areas in 

lower income countries” – American Journal 

Agricultural Economics Association (1241-1247) 

Number 5, 2007. 

2. Daniel J. Clarke,Olivier Mahul, Kolli.N.Rao, 

Niraj Verma – “Weather based Crop Insurance in 

India” – The world bank & South asia region, 

Finance and private sector development unit – 

March 2012. 

3. Dr.Md.Mushfiqur Rahman, Bikash Chandra 

Ghosh, Dr.Mir Khaled Iqbal Chowdhury – 

“Problems and Prospects of weather index based 

crop insurance in developing countries: A case  

for rural farmers in Bangladesh” – IOSR Journal 

of Humanities and Social Sciences, Volume 19, 

Issue 9, Ver.1 (Sep 2014), PP 44-53. 

4. Directorate of Economics & Statistics (2002) 

Annual Season and Crop Report, Government of 

Karnataka, Bangalore. 

5. India Brand Equity Foundation – www.ibef.org 

6. Information and Communication Technology 

(ICT) in Agriculture A Report to the G20 

Agricultural Deputies - (FAO) -Food and 

Agriculture Organization of the United Nations 

Rome, 2017. 

7. Jeffrey D. Michler, Frederi G Viens, Gerald E. 

Shively –“Risk, Agricultural Production and 

weather index insurance in village South Asia” – 

Paper presented in Agricultural & &Applied 

economics association and western agricultural 

economics association, annual meeting , San 

Francisco,Ca,July26-28, 2015. 

8. Ministry of Agriculture (2002) Agricultural 

Statistics at a Glance, Government of India, New 

Delhi, India. 

9. Naveen Mathur – How ICT innovations can help 

farmers     -     Updated     on January     23,   

2018 Published on April 21, 2015 

` 

10. Prasun  K.  Gangopadhyay, Arun  Khatri- 

Chhetri, Paresh B. Shirsath & Pramod K. 

Aggarwal – “Spatial targeting of ICT-based 

weather and agro-advisory services for climate 

risk management in agriculture”. 

11. Ramesh B. Golait & Narayan C. pradhan – 

“Relevance of Weather Insurance in Indian 

Agriculture” –Cab Calling – Jan-March 2008. 

12. Wikipedia – Indian Agriculture. 

13. Shakeel Anwar, summary on Indian Climate” , 

Jan 2017. 

14. Surabhi Singh, Santosh Ahlawat and Sarita 

Sanwal - Role of ICT in Agriculture: Policy 

implications - oriental Journal of Computer 

Science and Technology- ISSN: 0974-6471, Vol. 

10, No. (3) 2017, Pg. 691-697. 



COMMERCE AND MANAGEMENT COMMERCE AND MANAGEMENT 

ABOUT EDITORS ISBN:978-93-90781-07-2 

Sir DrHari Knislna Manam, Digilal Brand AmbaSsadóraund Chairman of Vision 

Digital Indin &Vice Chancellor Global Digital University USA, Director Stayfit Pvt 

SLtd. Dr. Marams work n the field of Manggement and Management bducalion spans 

over 26 years Worked decade in leading MNC Novarlis Global Pharma He has an 
illastrious carcer in cducation and has servedas the Governing Counci Membera 

AIMA AI India Management Association), Vicc Presidenl at AIMS (ASsociation of 

Indian Managemcnt Schools). Additionaly, he was Honorable Secretary- BMA 
CRangalore Management Association), Treasurer Dducation Promolion Society for 

India (PST) South India, Exccnlive Board Member al NIPM and Chnirperson Hgher 
Edncation ForumKarnataka. His ciorts n management cducation have been 

recogmized on numerous occRSTOns by the Goveriment of India, He is also a partof he 
UGC Committoe. Besides being an crcelent acadcmician and educationist, Dr Maram 

is imvolved with a large number of CSR activities: Heis the District Chairman of Lion's International and Truste 
of Laons Super Speciality Dye lHospital & Iions Distnct Serice Foundation. Additionnll,he is the Chief Merntor of 
N 

the grcal initiative "Bangalore Green which aims at cavironmental consServation in Bangalore 
D SUSHCELA DEVI B DEVARU, RSclAgr), MBAGMk) PCDHRM, MPHMgmD, 

PhDOMgm) is currently working s Associale Professorin Deparimenl ot MBAat Dr 
Ambedkar Inshitoleof Technoloz, Bengaluru, Karnataka, Indin She is a 
Compassionate and results-orienled facolty wilh more than 20 years of teaching 
cpenicnce She has prcSCntcd papcrs m many National and InlernatiornalConfcrences 

and also has several publicalions in National and Internaliorial Journals to her credi. 
She isa Lie member of Indian Society of Business Management (ISBMO, Academy of 
Human Resource Development (AIRD) and The Indian Society for Technical 
Educalion (ES1) Sheian Associale Fditor of Ialcrnational Jourmal of Commcroe and 
Management ResearchgCMR and RMS member of Inlëirnationaljournalof Creative 
Research Thoughts (JCKD, She has fwo inlernalional and one nalional palent in the 
area of artilicial mtelligence and IOT 

DrManoj Kumara N V MRA-NE, M.Com-NET KSET, PGDIM, PGDMM, Ph:D i 
Currenly wor.cing a5 Associate Frofessor in Department of Managerment Sciences at 
Maharaja nstitate of Tochnology Mysorc Hc has 10 ycars of lcacHing cxperience 
and gniding 7 PhD studenta He has published 11O rescarch papers in nationaland 
inlernationaljournals To his credil,be has received Tacellen! Teacher Icon Awardy 
Utar Fradesh Book of kecordk, 0ntstanding Tcacher Award' by Asia Arab Summit 
kamp; Awards, International Award for Achievement of Excellence in the feldo 

Managcmcnl by Inlcrational Award Convcntion, Young Researcher Award y SN 
IND-SL International Award, Young Achiever Award' by INSC Awards, Eremplary 
Teacher Award by Cenire for Dducation & Social Developmenland Indo global events 
andproductions He became an Editorial Member of PacificIaternational Joutaal 

China, A life ime member of Inspira Bescarch Associalion URA A Reviewer o 
Intconational Journal of Creative Research Thoughis and INSCJouma) 

EDITORS 9" 789390 " 781072" 

MRP:500 

Dr. Hari Krishna Maram 
Dr Susheela Devi B Devaru 
Dr.Manoj Kumara N V 

Published By: 

ESN PUBLICATIONS, 
3/151 -A,Muthuramalingapuram, Kalloorani Post,Aruppukottai Taluk, 

Virudhunagar District, Tamilnadu, India, Pincode 626 105. 

+918838173189 esnpublications@gmail.com www.esnpublications.com ** 



E
SN

 
PU

B
LI

C
A

TI
O

N
S 

| 
C

O
M

M
E

R
C

E
 A

N
D

 M
A

N
A

G
E

M
E

N
T

 



COMMERCE AND MANAGEMENT 
2021, ESN Publications, 
First Edition: 2021 

This book or part thereof cannot be 

translated or reproduced in any form 
without the written permission of the 

author and the publisher. 

EDITORS 

Dr. Hari Krishna Maram 
Digital Brand Ambassador 

Chairman of Vision Digital India 
Vice Chancellor, Global Digital University USA 

Dr.Susheela Devi B Devaru ISBN 978-93-90781-07-2 
Associate Professor 

Price Rs 500 Department of MBA 

Dr.AmbedkarInstitute ofTechnology 

Mallathahali, Bengaluru, Karmataka India-560056 

Dr. Manoj Kumara NV 
Associate Professor & Research Guide 

Department of management Sciences 

Maharaja Institute of Technology Mysore, Behind K R Mills, 

Belwadi, Srirangapatna Taluk, Mandya District, Karmataka India- 

571477 Published By: 

ESN PUBLICATIONS, 
3/151-A,Muthuramalingapuram, Kalloorani Post, 

Aruppukottai Taluk, Virudhunagar District,
Tamilnadu, India, 
Pincode-626105ESN PUBLICAIONS

INDIA 



SYNERGY AS A STRATEGIC CHOICE 

FOR OVERWHELM 
INDEX 63-72 

7. 
KAVYASHREE HA 

IMPACT OF COVID-19 ON 
EMPLOYMENT OPPORTUNITIES IN 

INDIA 

TITLE& AUTHOR PAGE S.NO 
NO 

ANALYSIS OF BANKING MARKET 73-79 
8. 

EFFICIENCY AND PERFORMANCE 
MEASUREMENT OF SELECTED LISTED 1. PRESCILLA DEVARAJ 

1-10 
A LINKAGE BETWEEN SUSTAINABLE 

HRM AND JOB PERFORMANCE COMPANTES IN PANDEMIC COVID-19 

DR.MANOJ KUMARA NV 
EMPOWERMENT AND IMPEDIMENTS 

80-89 
9. 

MADHUCHETHAN N 
AN EMPIRICAL STUDY ON 

OF RURAL WOMEN ENTREPRENEURS 
COMPETENCY MAPPING AND ITS 

IMPACT IN LEVERAGING EMPLOYEE 

BEHAVIORAL TRAITS WITHH 

REFERENCE TO IT SECTOR" 

NAKUL RR 
ROLE OF HIGHER EDUCATION IN 

BUILDING YOUNG 

11-23 
IN INDIA 

DRSUSHEELA DEVIB DEVARU 
CHANGEOVER TREND OF RETAILING 

TO DIGITAL MARKETING 

90-99 
10. 

3 24-32 

NAGENDRA N 
BUYING PATTERN OF LUXURY CAR- A 

STUDY OF PRICE AND BRAND 
CONSCIOUS BUYERS IN 

100-109 ENTREPRENEURIALINDIA AND GOI 

INITIATIVES 
11. 

33-42 4. 
PRAVEEN KUMARM 

FINANCIAL LITERACY AND 

PERSONAL PLANNING ATTITUDES 

METROPOLITAN CITY OF 

KARNATAKA.
DRDARSHAN S 

EFFECT OF FINANCIAL FACTOR ON 

MAJOR AUTOMOBILE COMPANIES IN 

NSE 

110-115 
12. AMONG GRADUATE STUDENTS 

43-52 R RAMYA 5 
KEY SUCCESS FACTORS OF WOMEN 

ENTREPRENEURS IN INDIA 116-125 IMPABELLIAPPA 
MECHANISM OF CORPORATE 

13. 
SUGUNA K 

CULTURE -ISSUES AND CHALLENGES 

DURING COVID PANDEMIC 6. 
53-62 LEVERAGING TRANSCULTURAL 

DIVERSITY IN WORK ENVIRONMENT 

- A CASE IN OFF SHORING 
126-141 14. MEERAOMKAR SHETTY 

ANITABAI 



RL!C; 1CATlo, 
COMMERCE AND MANAGEMENT 

COMMERCE AND MANAGEMENT 

overall economic development 
of any society or a country. 

The 

basic qualities required for entrepreneurs 
and the basic 

characters of 

Indian women, 
reveal that, much potential is available among the 

Indian women on their entrepreneurial ability. This potential is to be 

recognized, brought out and exposed for utilization in productive 

and service sectors for the development of the nation. "The women 

is under increasing scrutiny even at the dawn of the 21st 

century. Women constitute half the world's population still majority 

of the women do not have equal access to land, credit, technology, 

education, employment and political power. In every society, 

women play critical roles in the family and outside. n nut shell, 

women have a profound and pervasive effect on the health and 

happiness of their families, 
communities and local ecosystem. 

Therefore, inequalities that are detrimnental to them be it to their 

physical and mental health, income-eaming ability, education and a 

decision making power, to name just a few, are detrimental as welI 

to society at large and to t 

have been successful in breaking their confinement within the limits 

of their homes by entering into varied kinds of professionals and 

services women entrepreneurs have proved to be on par with their 

men counterparts in business acumen and are emerging as smart and 

dynamic entrepreneurs. There are many reasons for women to enter 

into entrepreneurial ventures in a predominantly society. 

Entrepreneurship among women is an important avenue through 

which women can overcome their subordination within the family 

and the family and the society as a whole. 

EMPOWERMENT AND IMPEDIMENTs OF 
RURAL wOMEN ENTREPRENEURS IN INDIA" 

Dr. SUSHEELA DEVIB DEVARU 
Associate Professor, Dept. of MBA, 

Dr. Ambedkar Institute of Technolog 
Mallathalhalli, Bangalore - 560056 

Abstract 

The growth of the economies of many countries is due to the 

increasing participation of women in entrepreneurial activities. A 

woman who can accept challenges, adventures and an urge to 

become economically independent can transform in to an 

Entrepreneur". A woman entrepreneur can contribute positive 

values to the family, community and the society. The educated 

Indian women have to go a long way to achieve equal rights and 

position because traditions are deep rooted in Indian society where 

the sociological set up has been a male dominated one. Despite all 

the social hurdles, Indian women stand tall by breaking the glass 

ceiling and are developing and intruding into the male dominated 

arena as garment manufactures, farm owners, business women with 

many commodities, establishing firms like, tifin centers, milk 

centers, petty shops etc.According to the World Bank Report 31 

women's empowernment could be measured by factors contributing 

to each of the following: their personal, economic, familial, and 

political empowerment. They have included household and 

interfamilial relations as they believe in the central focus of 

women's empowerment measures should include women's 

participation in systemic transformation by engaging in political 

action. The study attempts to identify key challenge faced by 

rural women entrepreneur and entrepreneurship. Out of all the 

challenges faced by rural women entrepreneur, social challenge is 

the key (number one) challenge faced by rural women 

entrepreneurs. 
Keywords: Rural women entrepreneur, Rural entrepreneurship, 

challenges, empowerment 
Introduction 

environment (Gupta, 2000)". Women 

Concept of Entrepreneurship and Women Entrepreneur 

The origin of the basic word-Entrepreneurship is from a French 

word-Bntrepreneurshipl, where it cradled and originally meant 

to designate an organizer of 

entertainments. The Oxford English Dictionary (of 1897) defines 

the term -Entrepreneurl in similar way as the director or a 

manager of a public musical institution, one who gets-up 
entertainment arranged , especially musical performance. Initially in 

the early 16th century, it was applied to those who were 

engaged in military expeditions. In 17th century. It was extended to 

cover ivil engineering activities 

certain musical or other 

Social and economic development of women is necessary for 
Such as construction and 
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"SIGNIFICANCE OF NEUROMARKETING ON 
are used in market research. One of the most important 

challenges for companies who offer neuromarketing services is 

to stick to ethical principles when performing the investigations. 

This paper also looks at the human brain from a neuromarketing 

perspective, to shade more light on our quest to better 

understand the consumer brain. Neuromarketing was born by 

combining two fields: Consumer bebavior and Neuroscience. 

Thus in beam of such remarkable potentiality of Neuroscience 

integrated with consumer behaviour, this paper is an attempt to 

understand the significance of neuromarketing on consumer 

buying behaviour. This article aims to help in understanding this 

new mixture of these sciences by explaining tech-niques that are 

used in this area and showing their application 

CONSUMER BUYING BEHAVIOR"

Dr. Susheela Devi B Devaru 

E-mail id: susheela.devi@dr-ait.org
Associate Professor, Department of MBA,Dr. Ambedkar Institute of 

Technology, Mallathalli, Bangalore, India 

ABSTRACT: In today's vibrant business surroundings, it is no 

longer feasible to keep on practicing the same marketing tools to 

acquire an edge over the competitors. It is thus necessary to 

integrate other disciplines along with marketing to take a leap 

forward to understand consumers better. Neuromarketing is a 

fairly new discipline that combines behavioural psychology,

economics and consumer neuroscience. Neuromarketing is an 

emerging field that bridges the study of consumer behavior with 

neuroscience. Neuromarketing has attracted increasing attention,

but critical aspects of it remain underexplored, including what 

exactly it is or includes, and how it is used in practice.

Neuromarketing, as curently practiced, is heterogeneous, as 

companies are offering a variety of technologies. Consumers are 

complex, diverse in nature and neuromarketing can provide 

better insights about their purchase intentions. The idea that 

consumers are rational decision makers, who carefully consider 

options when making a decision about a certain phenomenon, 

will soon phase out! Believe it or not. In a bid to better 

understand the consumer, a myriad of economists still waste 

their precious time on "not-so-deep" modifications and 

elaborations of mainstream economic models, some of which 

are barely "shallow". Businesses need to fully understand the 

consumer decision making processes for them to thrive in the 

Current competitive business environment which is nowaglobal

village. The main aim of this paper is to highlight the role and 

importance of neuromarketing research techniques in the 

evolution of neurosciences and to explain how these techniques

Keywords: neuromarketing, neuroscience, consumer behaviour, 

market research, ethical responsibility, 

1. INTRODUCTION 

Neuromarketing is the application of neuroscience to 

marketing. Neuromarketing includes the direct use of brain 

imaging, scanning, or other brain activity measurement technology 

to measure a subject's response to specitic products, packaging, 

advertising8, or other marketing elements. In ancient times Greek 

philosopher Plato compared the human soul with a chariot pulled by 

two horses. One horse was reason and the other one was emotion. 

However, the "black box" of consumer was until recently only the 

horse of reason. Ignoring Plato's horse of emotion was not 

intentional, it was just much easier to explore, model and predict 

reasoning of consumers than trying to predict their emotions. 

Marketers tried with focus groups, deep interviews and many other 

techniques to find out what consumers think about some product or 

service. But it hap-pened too many times that there was a large 

discrepancy in what consumers say they think and what they really 
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Abstract: Development of the metropolitan cities due to increase in 

population, emergence of industries, evolution of various new 

factors, time factors, etc, created the need for ready to eat foods in 

the market. Demographic variables and socio economic 

characteristics of the consumers are also important variables, which 

decide the consumption pattern of food products in the Jamily. 

Factors influencing the consumers choice of ready to eat food are 

jlavor, texture, appearances, advertising, reduction in traditional 

cooking, rising income level, inflhuence of western countries, more 

global trade, travelling, convenience in preparation due to lack of 
time and cost effectiveness are other factors positively influencing 

ready to eat food demand. 

1.1 Introduction: 

Most foods are consumed in fresh form in India and only limited 

quantities are processed for added value. But with this pattern 

slowly increasing, the demand for processed food products in India 

is growing. Greater mobility and ambitions, exposure to and 

availability of a broader variety of goods, readily available credit 

facilities, and higher disposable income resulted in higher spending 

and usage. Food consumption initially focused on essential products 

such as wheat, vegetable oils, and sugar. Nevertheless, due to both 

improved availability and affordability, the addition of fruits & 

vegetables, seafood, meats, beverages and processed foods is now 

on the rise. The food sector witnessed a noticeable change in 

patterns of consumption due large disposable incomes. Higher 
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Abstract: 

In today's ever changing business world many companies such as 

Wipro, Infosys, Reliance etc., are able to breed creativiny and 

innovation for excellence. Creativity has become need of the market 
for any organization including the creativity in MBA education field. 

Developing alternative approaches for inspiring. influencing. and 
guiding the students to prepare & equip them for global 

Competition Now the business world has changed and MBA 

programs must change with it. Newvly minted MBAs lack essential 

leadership skil s. Creative and critical thinking demand far more 
attention. Cre ting a global mindset necessitates opportunities for 
leurning. Impre ving productivity in B- schools. 
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INTRODUCTION ABOUT THE STUDY  
Nowadays mutual funds are the most preferred investment options 

all over the world and act a crucial role in economic development of 

the nation. According to Association of Mutual Funds in India 

(AMFI), defines ―A mutual fund is a trust that pools the savings of a 

number of investors who share a common financial goal anybody 

with an investible surplus of as few thousand rupees can invest in 

mutual funds. This investor buys units of a particular mutual fund 

scheme depending on their interest that has a defined investment 

objectives and strategy.‖ The money gained through this and the 

capital appreciation is divided equally or shared equally in the form 

of units who have invested. thus mutual funds is the most suitable 
investment for the common person as it earns money with an 

opportunity to invest in a diversified professionally managed lot of 

securities at a relatively low cost.  

The mutual fund industry was started in the year 1963 in India with 

the formation of Unit trust of India. In 1993 mutual fund industry 

was privatized. Mutual fund industry in India is just limited to few; 

the mutual funds are centered on metro and big cities. HDFC 

Mutual funds was started in the year 1999, December 10th and is 

one of the most profitable and largest established fund houses in the 

country. It started with a joint venture between standard life 

investments limited (SLI) and Housing development finance 

corporation limited (HDFC). It offered the public offering in the 
year 2018 -19 and in august 2018 it became publically listed 

company.  

STATEMENT OF PROBLEM  
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An examination being led to investigate the performance of selected 

mutual funds schemes under HDFC mutual funds in the market 

which yields a particular return to the investor and influence in the 

selection of those mutual funds by the investors. The present study 

analyzes the performance of mutual funds using performance 

indicators models. 

 

OBJECTIVES OF THE STUDY  

 To determine the financial performance of selected mutual 

funds in India.  

 To evaluate the performance of mutual funds in context to 

performance indicators models like Sharpe index, Treynor 

index , Jensen index, etc.  

 To identify the efficiency mutual fund scheme of HDFC 

mutual fund.  

 

REVIEW OF LITERATURE  

 
Bhutada, M (2015), A study on ―Comparative Analysis of MFs 

available at Kotak Mutual Fund and HDFC-Mutual Fund‖ the key 

aim of the study is to know the various schemes available to 

investors at Kotak and HDFC-Mutual Fund, analyze and compare 

the performance of different MFs by Kotak and HDFC- Mutual 

Funds and to know the factors that effects on the performance of 

MFs by use the different parameters such as SD, Sharpe Ratio, R 

Squared, Alpha. From the study he found that Election result, Crisis, 

Inflation, Budget and any such big factors effect on the performance 

of MFs Schemes. 

 

R Mishra. (2015), ―Performance of Investors belongs to MFs: An 
Analytical Study in Odisha‖. And this study is conducted with the 

aim of discover the essential aspects of Mutual Funds affecting on 

the mutual fund investors by using primary and secondary data on 

the basis of 136 respondents. Analysis is made by using Descriptive 

Statistics, Exploratory factor Analysis and „T‟ test. He finally found 

MFs are observed upon as a transparent and low cost investment 

vehicle and return and future respective are important factors to be 

considered while taking investment decision.  
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Shukla, S (2015), A study is conducted on ―A comparative 

performance evolution of selected MF‖. The objective is to examine 

the return from the selected 5 different categories of MFs and 

evaluate the performance of those and identify security return with 

fund return during the study period by using secondary data. The 

tools were used in the study like SD, Beta, Alpha, R squared, Sharpe 
ratio and so on. This study found all the funds are having positive 

correlation with Nifty.  

 

Srivastava S and Malhotra S (2015) in an article ―A Paradigm 

Shift in Risk Measuring Tools of Mutual Fund Industry‖ from 

International Journal of Informative & Futuristic Research. This 

study depicts that the equity funds perform better than the debt 

funds because they have a strong linear relationship between risk 

and return. No funds are risk free investors must invest in equity 

related instruments to diversify their risk in the portfolio as the fund 

manager are adapting calmar ratio and safety first ratio to analyze 

the risk of selected funds.  

 

Mane, P (2016), conducted a Report on ―Investors Perception 

towards MFs in the city of Aurangabad‖. The objective of the study 

is to know the investors view towards MF, give awareness and 

know the investors preference of people for investment on MFs. 

Study is conducted on the selected sample size of 30 by using Chi 

Square. Finally study found people prefer to invest on less risky 

investment alternatives and round about people hesitant in going for 

new are investment like MFs.  

 

RESEARCH DESIGN  
The present study is Descriptive and empirical in nature it involves 

a comprehensive evaluation of Mutual fund schemes of HDFC over 

a period of 3 years from 2107 to 2019. The data has been collected 

from AMFI. The risk is calculated on the basis of day end NAV of 

each concerned mutual fund. Further Nifty50 has been considered as 

bench mark index.  

SAMPLING DESIGN  
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Under this study, the sampling was selected through convenience 

sampling, non-probability sampling technique. The samplings were 

selected on the basis of the top performer under the equity and debt 

mutual fund scheme of HDFC.  

 

POPULATION  

According to the study total numbers of schemes were 64 schemes 
which include growth funds, debt funds, liquid funds and children 

fund.  

 

SAMPLING UNIT  
The sampling unit of 3 schemes in equity and 3 schemes in debt 

under HDFC mutual funds has been included for the present study. 

 

SAMPLING SIZE  
A total of 6 mutual fund schemes were selected from HDFC mutual 

fund scheme. 

 

STATISTICAL TOOLS AND TECHNIQUES  
The tools and techniques used in this study are as follows:  

 

Alpha  
This tool is used to evaluate the difference between the return and 

investor‘s expectations regarding their investments.  

ɑ = Ӯ-β (Ẍ)  

β = a systematic risk  

Ӯ = average of performance return  

Ẍ = average of market return  

 

Beta  
It is used to evaluate the systematic risk. It measures risk that 

provides useful information particularly when applied to portfolio.  

• If the beta value is negative then the share price moves in opposite 

direction and if it is in positive then prices moves in same 

directions.  

• If it is > 1 then it is called hard line.  

• If the it is < 1 then it is called defensive.  

𝛃 = 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²(⅀𝐱)²  
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Standard Deviation  
SD evaluates the total risk of MFs. It is used to understand the risk 

of a particular fund based on its past performance.  

SD = √(R-R1)2/n  

 

Sharpe Index  
It was developed by William F. Sharpe to calculate or invest 

associate index of portfolio performance live, particularly Sharpe 

magnitude relation. It used to calculate the average return earned in 

surplus of the risk free rate per unit of total risk.  

(S1) = Rp-Rf/σp  

Rp = average return of portfolio  

Rf = risk free rate of interest  

σp = Standard deviation of portfolio  

 

Treynor Measure  
Treynor measure was developed by Jack Treynor in 1965 is 

predicted on systematic risk and called reward to volatility 
quantitative relation. It is used to predict the systematic risk. If it is 

high it means the investor enjoys high returns on each of the market 

risk which he has taken.  

T1= Rp-Rf/ β  

β = a systematic risk  

Rp = average return of portfolio  

Rf = risk free rate of interest  

 

Jensen Measure  
Jenson measure has been developed by Michael Jenson. It used to 

understand the portfolio return for its level of risk.  
Rf = risk free rate of interest  

Rp= Rf+ ɑp+ β (Rm-Rf)  

β = a systematic risk  

Rm = average of market return  

ɑp = intercept of portfolio 

 

LIMITATION OF THESTUDY 

 Topics covered in this study are restricted to only risk 
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and return of theschemes 

  

ANALYSIS AND INTERPRETATION 

 

 EQUITY MUTUAL FUNDS 

 

TOP PERFORMER IN EQUITY MUTUAL FUNDS OF HDFC 
FUND HOUSE 

1. HDFC Arbitrage fund 

 

     Table showing the percentage return of HDFC arbitrage 

fund 

 

YEAR X Y(R) (R-R
1
)

2
 XY 

X
2 

2017 4.29 5.18 0.1089 22.22 18.40 

2018 4.68 5.51 0 25.78 21.90 

2019 6.61 5.86 0.1225 38.73 43.69 

Total 15.58 16.55 0.2314 86.73 83.99 

Mean 5.19 5.51    

Calculation: 

 

Mean- R1=ΣR/n = 16.55/3=5.51 

StandardDeviation - SD = √(R-

R1)2/n = √ (0.2314)/3 =0.277  

 

Beta-𝛃= 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²- (⅀𝐱)²  

= 3(86.73)-(15.58)(16.55)/3(83.99)-(15.58)2 

= 0.2535 

Alpha-ɑ = Ӯ-β(Ẍ) = 5.51-(0.2535)(5.19) =4.19 

Sharpes- (S1) =Rp-Rf/σp = 5.51 – 0.05 / 0.277 = 19.71 

Treynors-T1= Rp-Rf/β 

= 5.51 – 0.05/0.2535 = 21.53 

Jensens -Rp= Rf+ ɑp+ β(Rm-Rf) 
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= 0.05 + 4.19+0.2535 (5.19-0.05) = 5.51 

Consolidated table of HDFC arbitrage Fund 

 

PARTICULARS VALUE 

STANDARD DEVIATION 0.277 

ALPHA 4.19 

BETA 0.2535 

SHARPES 19.71 

TREYNORS 21.53 

JENSENS 5.51 

 

 

2. HDFC Mid – Cap OpportunitiesFund 

 

Table showing percentage return of HDFC mid-cap 
opportunities fund 

 

YEAR X Y(R) (R-R
1
)

2
 XY 

X
2 

2017 49.28 41.66 989.73 2053 2428.51 

2018 -14.5 -11.16 456.24 161.82 210.25 

2019 -3.49 0.11 101.80 -0.3839 12.18 

Total 31.29 30.61 1547.77 2214.43 2650.94 

Mean 10.43 10.20    

Calculation: 

Mean-R1=ΣR/n = 30.61/3=10.20 

 

StandardDeviation - SD = √(R- R1)2/n = √ (1547.77)/3 = 22.71 

 Beta- 𝛃= 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²-(⅀𝐱)²  

= 3(2214.43)-(31.29)(30.61)/3(2650.94)-(31.29)2 

= 0.8152 
 

Alpha- ɑ = Ӯ-β(Ẍ) 

= 10.20-0.8152(10.43) =1.69 
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Sharpes-(S1) =Rp-Rf/σp = 10.20-0.05/22.71 = 0.4469 

Treynors- T1= Rp-Rf/β= 10.20-0.05/0.8152 = 12.45 

Jensens-Rp= Rf+ ɑp+ β(Rm-Rf) 

= 0.05 + 1.69+0.8152( 10.43-0.05) = 10.20 

 

 
Consolidated Table of HDFC mid-cap opportunities fund 

 

PARTICULARS VALUE 

STANDARD DEVIATION 22.71 

ALPHA 1.69 

BETA 0.8152 

SHARPES 0.4469 

TREYNORS 12.45 

JENSENS 10.20 

 

3. HDFC Equity savingsfund 

Table showing percentage returns of HDFC equity savings 

Fund 

YEAR X Y(R) (R-R
1
)

2
 XY 

X
2 

X 2017 30.27 16.49 76.21 499.15 916.27 

2018 5.59 1.1 44.35 6.149 31.24 

2019 12.98 5.7 4.24 73.986 168.48 

Total 48.84 23.29 124.8 579.285 1115.99 

Mean 16.28 7.76    

Calculation: 

 

Mean- R
1
=ΣR/n = 23.29/3=7.76 
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StandardDeviation - SD = √(R-R1)2/n = √ (124.8)/3 =6.44  

 

Beta- 𝛃= 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²-(⅀𝐱)² 

= 3(579.285)-(48.84)(23.29)/3(1115.99)-(48.84)2 

= 0.6236 
 

Alpha-ɑ = Ӯ-β(Ẍ)= 7.76-0.6236(16.28) =-2.39 

 

Sharpes-(S1) =Rp-Rf/σp = 7.76-0.05/6.44 = 1.19 

Treynors- T1= Rp-Rf/β = 7.76-0.05/0.6236 = 12.36 

Jensens Rp= Rf+ ɑp+ β(Rm-Rf) 

= 0.05 + (-2.39) + 0.6236(16.28-0.05) = 7.76 

Consolidated table of HDFC equity savings fund 

 

PARTICULARS VALUE 

STANDARD DEVIATION 6.44 

ALPHA -2.39 

BETA 0.6236 

SHARPES 1.19 

TREYNORS 12.36 

JENSENS 7.76 

 

 DEBT MUTUAL FUNDS 

TOP PERFORMER IN DEBT MUTUAL FUNDS OF HDFC 
FUND HOUSE 

 

 

 

1. HDFC Short term Debt Fund 

 

Table showing the percentage return of HDFC Short term Debt 

Fund 
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YEAR X Y(R) (R-R
1
)

2
 XY 

X
2 

2017 6.03 6.53 1.3689 39.3759 36.36 

2018 6.6 6.88 0.6724 45.408 43.56 

2019 9.54 9.7 4 92.538 91.0116 

Total 22.17 23.11 6.0413 177.3219 170.9316 

Mean 7.39 7.70    

Calculation: 

 

Mean- R1=ΣR/n = 23.11/3=7.70 

StandardDeviation - SD = √(R-

R1)2/n = √ (6.0413)/3 = 1.4190 

 Beta - 𝛃= 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²-(⅀𝐱)² 

=3(177.3219)-(22.17)(23.11)/3(170.9316)-(22.17)2 

= 0.9215 
 

 

Alpha- ɑ = Ӯ-β(Ẍ) 

=7.7-(0.9215)(7.39) 

= 0.89 

 

Sharpes-(S1) =Rp-Rf/σp= 7.7-0.05/1.4190= 5.39 

Treynors- T1= Rp-Rf/β 

=7.7-0.05/0.9215= 8.301 

Jensens-Rp= Rf+ ɑp+ β(Rm-Rf) 

= 0.05 + 0.89 + (0.9215) (7.39-0.05) = 7.7 
 

 

 

Consolidated table of HDFC short term debt fund 

PARTICULARS VALUE 

STANDARD DEVIATION 1.419 

ALPHA 0.89 
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BETA 0.9215 

SHARPES 5.39 

TREYNORS 8.301 

JENSENS 7.70 

2. DFC Corporate bondfund 

 

Table showing the percentage return of HDFC corporate bond 

fund 

YEAR X Y(R) (R-R
1
)

2
 XY 

X
2 

2017 6.47 6.51 1.5376 42.1197 41.86 

2018 5.79 6.38 1.8769 36.9402 33.52 

2019 10.05 10.36 6.8121 104.118 101.0025 

Total 22.31 23.25 10.2266 183.1779 176.38 

Mean 7.43 7.75    

Calculation: 

Mean- R1=ΣR/n = 23.25/3=7.70 

 

StandardDeviation - SD = √(R-R1)2/n = √ (10.2266)/3 = 1.8463 

 Beta - 𝛃= 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²-(⅀𝐱)² 

= 3(183.1779)-(22.31)(23.25)/3(176.38)-(22.31)2 

= 0.9816 

Alpha- ɑ = Ӯ-β(Ẍ) 

=7.75-(0.9816) (7.43) 

= 0.456 

 

Sharpes-(S1) =Rp-Rf/σp = 7.75-0.05/1.8463 = 4.17 

Treynors-T1= Rp-Rf/β=7.7-0.05/0.9816= 7.8443 

Jensens-  Rp= Rf+ ɑp+ β(Rm-Rf) 

= 0.05 + 0.456 + (0.9816) (7.43-0.05) = 7.75 
 

Consolidated table of HDFC corporate bond fund 
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PARTICULARS VALUE 

STANDARD DEVIATION 1.8463 

ALPHA 0.456 

BETA 0.9816 

SHARPES 4.17 

TREYNORS 7.8443 

JENSENS 7.75 

3. HDFC Floating rate DebtFund 

TABLE 4.17 Table showing the percentage return of HDFC 

floating rate debt fund 

 

YEAR X Y(R) (R-R
1
)

2
 XY 

X
2 

2017 6.64 6.83 0.4225 45.35 44.0896 

2018 7.56 7.11 0.1369 53.75 57.1536 

2019 6.83 8.52 1.0816 58.19 46.6489 

Total 21.03 22.46 1.641 157.29 147.8921 

Mean 7.01 7.48    

Calculation: 

Mean- R1=ΣR/n = 22.46/3=7.48 

StandardDeviation - SD = √(R-R1)2/n = √ (1.641)/3 = 0.7395  

Beta -𝛃= 𝐧⅀𝐱𝐲 − (⅀𝐱)(⅀𝐲)/𝐧⅀𝐱²-(⅀𝐱)² 

                  =3(157.29)-(21.03)(22.46)/3(147.8921)-(21.03)2 

= -0.3 2768 

 

Alpha-ɑ=Ӯ-β(Ẍ)=7.48-(-0.3276)(7.01)= 9.776 

 

Sharpes-(S1) =Rp-Rf/σp= 7.48-0.05/0.7395= 10.04 

Treynors-T1= Rp-Rf/β=7.7-0.05/-0.3276= -22.68 
JensensRp= Rf+ ɑp+ β(Rm-Rf) 

= 0.05 + 9.776+(-0.3276) (7.01-0.05)= 7.48 

 

    Consolidated table of HDFC floating rate debt fund 
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PARTICULARS VALUE 

STANDARD DEVIATION 0.7395 

ALPHA 9.776 

BETA -0.3276 

SHARPES 10.04 

TREYNORS -22.68 

JENSENS 7.48 

 

FINDINGS 

According to the study of the selected mutual funds under 

HDFC mutual funds we found the following results 

 It is found that the HDFC mid-cap opportunities 

fund in equity and HDFC corporate bond fund in 

debt have highest return compare to all other funds 

under HDFC mutual funds from 2017 to2019 

 HDFC mid-cap opportunities in equity and HDFC 

Corporate bond fund have higher risk compare to 

otherfunds. 
 HDFC mid-cap opportunities fund in equity and 

HDFC corporate bond fund in debt have higher 

risk with respect to market compared to other 

mutual funds selected. 

 HDFC arbitrage fund in equity and HDFC short 

term debt fund in debt have more alpha value when 

compared to other selected mutual funds. It 

indicates that these schemes are healthier for 

investors and they perform well compare to 

otherfunds 

 According to Sharpe index, HDFC arbitrage fund 
in equity and HDFC floating rate debt fund in debt 

have higher value means it performs well 

compared to other funds. 

 According to Treynor index, HDFC arbitrage fund 
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in equity and HDFC short term debt fund in debt 

are most preferable to investors among the selected 

mutual funds. 

 The Jensen index indicates that the HDFC mid-cap 

opportunities fund in equity and HDFC corporate 

bond fund in debt are performed well and are most 

preferable to theinvestors. 
 

 SUGGESTIONS 

 Investment in the mutual funds is one of the best 

avenue available for the investors compared to 

other avenues, because the mutual funds will 

generate regular return on theinvestments 

 Major advantage of mutual funds are risk and 

return of the fund and safety of the fund in 

theinvestments 

 Investors who are interested in consistent return 

better to invest in HDFC arbitrage fund in equity 

and HDFC floating rate debt fund in debt have 
lower standard deviation compared to other 

selected funds in the two Mutual fund houses. 

 Investments in mutual fund schemes are the best 

decision to investors because mutual funds are 

professionally managed by the fundmanagers. 

 

CONCLUSION 

The study of Performance Evaluation of Mutual Fund 

Schemes provides knowledge to the investors who have the 

motive of investment in various avenues. The study also 

helps to understand and evaluate the different mutual fund 
schemes on the basis of the return and risk of different 

funds, on the basis of the present study investors can choose 

best fund which will provide good return infuture. 

The present market conditions attract more and more 

investors towards different mutual fund schemes because, 

they perform well in the market through provide good 

return with less risk compare to all other investment 

avenues. And mutual fund schemes are safe and they are 
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maintained by good investment manager. 

HDFC mid-cap opportunities fund in equity, HDFC 

Corporate bond fund in debt having more beta value, it 

means these funds have more risk compare to all other 

funds among the selected MFs. Therefore, investment on 

the above funds seems to be safe when compare to other 

MutualFunds. 
 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 



Dr. Ambedkar Institute of Technology 
(An Autonomous Institution, Affiliated to VTU, Belgaum, Aided by Govt. of Karnataka) 

Near Jnana Bharathi Campus, Mallathahalli, Bangalore-560056 

 

 

Proceedings of  

AICTE Sponsored 1st International E-Conference  

On 

 “Recent Trends & Development in Information and 

Communication Engineering” 

(ICRTDIC-2020) 

 23rd October 2020 

 Organized by 

 Dr. AMBEDKAR INSTITUTE OF TECHNOLOGY 

Near Jnana Bharathi Campus, Mallathahalli, Bangalore-560056.  

 

In Association with ICT Academy Journal Publication  

(UGC Approved Peer Reviewed Journals)  
 

 

 

 

 

(Venue: J P N Auditorium, Dr.Ambedkar Institute of Technology, Bangalore) 

 

 

 

Editor in Chief  

Dr.B.Sivakumar 
Professor, Dept. of TCE 

  



Ion Batteries , Chaithra Shree S, Chaitra K.T , 

Malavika E.J 

34 ICRTDIC_025 

A Biometric secured College Chatbot 

System endowed with Natural 

Language Processing algorithm 

Sumana Achar,  Poojashree L N, 

Ramya Prasad P,Sreegowri H S 

35 ICRTDIC_034 

An Evaluation of E-Banking Services 

Implementation and Its Growth at 

South Canara Districts of Karnataka 

Srinidhi Vasan 

 

36 
ICRTDIC_035 DNA Micro-Chip Analysis and Image 

Processing to optimize Genetic Expression 

Sowmya Padukone.G,  Dr.Uma 

Devi.H 

37 ICRTDIC_040 

Fingerprint secured vehicle with driver 

drowsiness detection system using 

Machine learning 

Chaithra S N , Dr. Yamunadevi C 

R 

38 
ICRTDIC_047 Performance Analysis Of Braun Multiplier 

Using Full Adder 

Swamy T N, Vani K  

39 
ICRTDIC_048 Smart Visitor Monitoring System using 

Arduino UNO 

Chinmaya R N, Komal V K, 

Jayashree, Shruthi P C 

40 ICRTDIC_058 

Simulation Studies On Dielectric 

Parameters Of Insulating Oils Used In 

Transformers 

Mallikarjuna, Chandrashekhar 

Silli, Ramesh Kumar Ks, Suneel,  

Dr S.Vasudevamurthy,Pankaja 

H.G 

41 ICRTDIC_059 

Design  And Efficient Implementation of 

Floating Point Multiplier Using Pipelined 

Architecture 

Mrs. Renuka N, Dr. Shivaputra 

42 ICRTDIC_064 

Testing of improvised MPPT Algorithm for 

existing PV System Technologies through 

simulation 

Arvind Selvan Chezhian, 

Pramod Hassan Kantharaj, 

Siddartha Jagadish, Abhishek 

Honganahally Nagaraju, Tharun 

Raj Sivanantham 

43 ICRTDIC_065 
Building The Fire Management Robot 

using Raspberry Pi 3B 

Vyshnavi C G,  Mrs. Neetha 
Natesh, Mr. Satish Basavaraj 
Basapur, Mrs . Vanishree Abhay 

44 ICRTDIC_066 

Bayesian Nonparametric and Fast 

Coverging NMF-based Blind Source 

Separation 

Pushpalatha G, B. Sivakumar, 

Supreeth H S G 

45 ICRTDIC_073 

Advertising effectiveness on factors 

affecting and influencing consumer 

purchase intentions of FMCG products 

with reference to Pathanjali 

Das Sangita Hemant,  Dr. 

Pradeep. M.P,  Prof. Yuvaraj 

Nath,  Dr Rupla S Naik 

 

46 ICRTDIC_075 
Detecting Arrhythima By Heart Beat 

Pattern With Machine Learning Algorithm 

Chethana Kumari T.V,  DR. M V 

VIJAYA KUMAR 

47 ICRTDIC_083 
Real Time Helmet Detection For Riders 

Saftey Using Machine Learning Algorithms 
Kirthiraj S,  Shobha Rani B R 

48 ICRTDIC_084 
Real Time Object Detection With Deep 

Learning Techniques 
Mamatha S,  Shobha Rani.B.R 

49 ICRTDIC_085 

Weather Risk - An Analysis Of The 

Impacts Of Ict On Effectiveness Of 

Weather Assessment Methods 
Dr Shailaja.M.L 

50 ICRTDIC_089 

A Comparative Study on Performance 

Evaluation of Mutual Fund Systematic and 

Lump Sum Investment Plan on Axis Bank 

Dr.Leela.M.H,  Renuka Melmari 



Organized by Dr. Ambedkar Institute of Technology, Malathahalli, Bangalore -56 

305 

 

 

 

 

 

 

 

A Comparative Study on Performance Evaluation of Mutual Fund 

Systematic and Lump Sum Investment Plan on Axis Bank and HDFC Bank 
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Abstract - Mutual fund is the most suitable 

investment for the common people and it 

attracts investors to invest in diversified, 

professionally managed securities at an 

economical cost. Mutual Fund Industry has 

been identified as the most preferred 

investment directions in India. Mutual fund in 

India serves as collective investment activator 

that is an indirect way in which investors can 

invest in stock market. The main function of 

mutual fund managers is to collect the funds 

from the investors and then invest in the stock 

market which increases the profit of the buyer 

and seller as well. There are vast varieties of 

mutual fund schemes that deliver’s investor 

needs. The aim of the present study is on 

performance evaluation on Mutual fund 

systematic investment plan and lump-sum 

investment plan with the goal of analyzing and 

pre-determination of stock exchange prices 

which helps in guiding in evaluate the 

Compound Annual Growth Rate (CAGR) on 

Axis bank, HDFC Bank and its schemes Viz., 

Axis Blue chip Fund, Axis Banking &PSU 

Debt Fund, HDFC Mid Cap Opportunities 

Fund, HDFC Hybrid Debt Fund, HDFC 

Balanced Advantage Fund. It helps to calculate 

easy way of mutual funds which can be 

measuring the cost of the company and useful 

for the investment in different schemes under 

the mutual funds. 

Keywords: Mutual Fund, Systematic, Lump- 

Sum, Bank, Compound Annual Growth Rate 

I. INTRODUCTION 

 

In the present study of mutual fund is a process 

that collects the saving from their savings of an 

investors. The quantity that, what collected  

from the investors is then invested in capital 

market instruments like shares, stocks, 

debentures and other securities. Investment 

companies are integral part of assets of 

individual investors, they also need to divide 

maintains to those assets among those investors. 

Investment companies issue items to the 

investors in accordance with the amount of 

money invested by the investor. The value of 

each unit is called the Net Asset Value per unit 

(NAV). Net Asset Value unit (NAV) = (Assets 

– Liabilities) ÷ Number of units outstanding 

Mutual Funds can invest the money into two 

ways: SIP (Systematic Investment Plan) and 

LIP (Lump-sum Investment Plan) 

It helps to calculate easy way of mutual funds 

which can be measuring the cost of the 

company and useful for the investment in 

different schemes under the mutual funds. 
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List of Selected the Mutual Fund Schemes 
 

Company 

Name 

Mutual 

Fund 

Schemes 

Axis Bank 1. Axis Blue-chip Fund. (G) 

2. Axis Banking &PSU Debt 
Fund. (G) 

HDFC 

Bank 

1. HDFC Mid Cap Opportunities 
Fund. (G) 

2. HDFC Hybrid Debt Fund. (G) 

3. HDFC Balanced Advantage 
Fund. (G) 

 
II. STATEMENT OF THE PROBLEM 

 
Mutual Fund industry is the most potential area 

for safe investment in comparison to stock 

market investment. However, there will be a 

risk factor as Asset Management Companies 

(AMC) invests the pooled funds in the capital 

market that is on debt and equity investments. 

However, thorough analysis on mutual fund 

investments guides the investors to invest on 

schemes available based on the guidelines on 

risk, return and performance of mutual fund. 

The present study identifies potential mutual 

fund schemes under SIP and Lump-Sum 

investment plan that helps in the investors to 

take a decision on investment. 

 
III. OBJECTIVES OF THE STUDY 

 
 To study the performance of various Mutual 

Funds Schemes have invested in SIP 
 

 To study the performance of various Mutual 
Funds Schemes have invested in Lump Sum 
Investment Plan. 

IV. REVIEW OF LITERATURE 

 

Dr. Rashmi Somani and Dr. Sanjay Sharma 

(2017)1, the research attempts to analyse the 

SIP and Lump sum investment plan for 

portfolio management of the Nifty Midcap 

stocks and to examine the comparative returns 

using above plans for the selected stocks by 

IRR, Sharpe Ratio. Major findings of this paper 

are IRRs of SIP are far better than LIP plans. 

Similarly, the Sharpe Ratio is also very high 

compared to LIP. In some cases the cost of a 

share is less in LIP and this is due to the fact 

that in LIP investment done at the start of the 

period and if the price is low in start then that 

was the average price in this case, based on the 

other criteria also SIP is beneficial. 

 
K. Naupal Reddy (2017)2, the Study will be 

basically focusing on systematic investment 

plan, which is a popular technique of 

investing in mutual funds, the conceptual 

framework and SIP offered by different 

companies. The present study is descriptive in 

nature. The main objective of the study is to 

understand the concept of investment plan in 

mutual fund and to know why one has 

invested or not invested in mutual funds. 

 

Shamanth Kumar B.U (2018)3, the study is 

undertaken to understand and find out better 

performing equity based SIP in mutual funds 

among different mutual fund schemes, as 

there is the most selling product in the 

financial market. The research design is a 

descriptive study and they accumulated on 
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secondary data. The objective of the study is 

to understand the concept of equity mutual 

scheme and to evaluate the selected funds on 

the basis of performance. 

 
Dr. Akanksha Kanpoor (2019), the main 

objective of the study is the purpose of the 

investment in SIP, the amount of investment 

in SIP and awareness of investors about the 

mutual fund SIP. SIP and lump-sum are the 

two techniques to invest to salaries and 

middle-class man. They can invest their 

saving into SIP and can collect huge funds for 

the future. Lump-sum investment requires an 

investor to invest only one time but that is a 

huge amount and involves a lot of risk. They 

used the methodology is Hypothesis and the 

researcher says the SIP is performing is better 

when equating to the Lump-sum investment. 

 
V. RESEARCH GAP 

From the above literature review shows that all 

researchers have done their research on various 

topics, some topics are similar to this study but 

they have used different tools to evaluate the 

study. Dr. Akanksha Kanpoor says that SIP is 

better when comparing to the Lump Sum 

Investment Plan and George Joseph, Maria 

Telma, and Amrudha Romeo says that the 

Lump Sum Investment plan is better when 

comparing to the SIP. Therefore, the present 

study attempts to find out and  understand 

which plan is potential and best for investment 

either SIP or Lump Sum Investment Plan using 

CAGR tool. It is observed from the literatures 

that a variety of methods have been used to 

evaluate investment performance. 
 

VI. RESEARCH DESIGN 

 
SAMPLING DESIGN: The present study is 

descriptive and analytical in nature. The 

information on opening and closing prices of 

each mutual fund scheme since 2015 to 2019 

has been drawn from NSE stock exchange. 

POPULATION: The total number of listed 

companies under NSE is 51 in banking sector 

forms the population of the study that is both 

private and public sector companies. 

SAMPLING UNIT: Axis and HDFC Bank 

companies listed under National  stock 

exchange are the unit of the study. 

 

SAMPLING FRAME: Sampling frame is the 

list of things that drawn from the sample. 

Therefore, top performing 02 companies with 

mutual fund schemes from banking are the 

sampling frame of the study. 

 

SAMPLING METHOD: The present study is 

based on convenience sampling method. 

 
SAMPLE SIZE: The present study includes 

only two company schemes for purpose of 

comparison on two major banks in India. There 

several schemes available among each of these 

companies. For the sake of research, 2 mutual 

fund schemes from Axis Bank and 3 mutual 

fund schemes from HDFC bank were selected 

from equity, debt and balanced fund. 
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STATISTICAL TOOLS AND 

TECHNIQUES: The tools and  techniques 

used to understand price volatility with the help 

of Systematic Investment Plan and Lump Sum 

Investment plan using Compound Annual 

Growth Rate 

 

VII. THEORETICAL BACKGROUND 

A. COMPOUND ANNUAL GROWTH 

RATE (CAGR): CAGR is the rate of return 

that would be required for an investment to 

grow from its beginning balance to its 

ending balance, assuming the profits were 

reinvestment at the end of each year of the 

investment’s lifespan. 

Formula 

 1/n – 1 

 

 

B. SYSTEMATIC INVESTMENT PLAN 

(SIP) SIP investments are a disciplined form 

of investing where the investors are literally 

forced to save every month. Some 

deductions are made automatically from his 

or her bank account into the chosen equity 

mutual fund investment, on a specific date 

for a specific period. In this method the 

investor will invest in the markets during the 

higher levels as well as lower risks. 

Therefore investor will get a weighted 

average return over a period of time. The 

investor must choose the amount that the he 

or she wants to invest periodically into the 

target equity mutual fund. Once the price is 

chosen, it remains the same irrespective of 

whether markets go up or down. 

 
C. LUMP-SUM INVESTMENT PLAN 

(LIP): A lump-sum amount is defined as a 

single complete sum of money. A lump- 

sum investment is one of the entire 

amounts. For example: If an investor is 

willing to invest the entire amount is 

available with him in a mutual fund, it will 

refer to as lump-sum mutual investment. 

 
 

 
VIII. DATA ANALYSIS AND 

INTERPRETATION 

The present study analyses the Mutual Funds 

data for past 5 years for the sake of analysis on 

the company various mutual fund and its 

different schemes. Further it is assumed to 

Rs.5000 of each month in 5 years of Systematic 

Investment Plan and Rs.300000 is Lump Sum 

Investment Plan and also researcher as selected 

Mutual Fund Schemes on the basis of top 

performing 2 companies. 

 

Analysis on Axis Bank 
 

Axis Bank 

 
Schemes name 

Systematic 

Investment 

Planning 

Lump Sum 

Investment 

Axis Blue chip 
Fund (G) 

11.31 14.51 

Axis Banking 

& PSU Debt 

Fund (G) 

 

8.12 
 

8.17 

 

Graph Showing SIP and LSI of Axis Bank 



Organized by Dr. Ambedkar Institute of Technology, Malathahalli, Bangalore -56 

309 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Analysis and Interpretation: The above table 
and graph shows the return of Axis Bank in 
Systematic Investment Plan (SIP), Axis Blue 
chip Fund is giving higher return that is 11.31% 
compare to other schemes, whereas in case of 
Lump Sum Investment Axis Blue chip Fund is 
performing better that is 14.5%. But the NAV 
value is fluctuating day by day in opening price 
and closing price, it’s difficult to track  the 
NAV once company gets lose the NAV turns 
negative. 

 

Axis Blue-chip Fund (G) 

 

Calculation of Axis Bank number of units: 

 Number of Units = Total Amount ÷ 

NAV = 5000 ÷18.32 = 272.92 

 Calculation of CAGR: 

CAGR = (1000.11÷5000)1/5 -1 = 0.1451 
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Axis Blue-chip Fund 

 
Date 

Opening price 

1-1-2015 

Closing price 

31-12-2019 
 

CAGR 

Amo 

unt 

NAV No. 

of 

units 

NAV Amount 

 
1-1- 

 
5000 

 
18.32 

 
272.8 

 
34.06 

 
10000.11 

 
0.1451 

 
5-3- 

 
5000 

 
18.28 

 
273.5 

 
34.06 

 
10000.32 

 
0.1487 

 
6-5- 

 
5000 

 
19.61 

 
254.9 

 
34.06 

 
10001.46 

 
-0.2750 

 
1-9- 

 
5000 

 
18.87 

 
264.9 

 
34.06 

 
10002.57 

 
-0.2748 

 
5-10- 

 
5000 

 
19.71 

 
252.6 

 
34.06 

 
9000.83 

 
0.1247 

 
1-1- 

 
5000 

 
18.42 

 
271.4 

 
34.06 

 
9000.48 

 
0.1247 

 
2-4- 

 
5000 

 
18.68 

 
267.6 

 
34.06 

 
9582.15 

 
0.1389 

 
5-5- 

 
5000 

 
19.84 

 
252.0 

 
34.06 

 
9900.81 

 
0.1464 

 
3-8- 

 
5000 

 
21.03 

 
237.7 

 
34.06 

 
9500.28 

 
0.1369 

 
1-12- 

 
5000 

 
19.63 

 
254.7 

 
34.06 

 
9215.29 

 
0.1300 

 
1-1- 

 
5000 

 
19.72 

 
229.3 

 
34.06 

 
9000.01 

 
0.1247 

 
3-3- 

 
5000 

 
21.8 

 
211.0 

 
34.06 

 
9501.12 

 
0.1370 

 
4-6- 

 
5000 

 
23.69 

 
211.0 

 
34.06 

 
9800.21 

 
0.1440 

 
2-7- 

 
5000 

 
24.15 

 
207.0 

 
34.06 

 
8500.16 

 
0.1119 

 
1-9- 

 
5000 

 
25.38 

 
197.0 

 
34.06 

 
8400.32 

 
0.1093 

 
1-1- 

 
5000 

 
26.82 

 
186.4 

 
34.06 

 
8200.13 

 
0.1040 

 
2-4- 

 
5000 

 
27.79 

 
175.2 

 
34.06 

 
7450.19 

 
0.0830 

 
3-6- 

 
5000 

 
28.53 

 
176.4 

 
34.06 

 
7500.01 

 
0.0844 

 
2-9- 

 
5000 

 
28.34 

 
174.6 

 
34.06 

 
7602.13 

 
0.0874 

 
1-11- 

 
5000 

 
23.63 

 
173.9 

 
34.06 

 
7700.14 

 
0.0902 

 
1-1- 

 
5000 

 
28.74 

 
172.2 

 
34.06 

 
7100.03 

 
0.0726 

 
1-3- 

 
5000 

 
29.03 

 
157.9 

 
34.06 

 
7009.01 

 
0.0698 

 
5-7- 

 
5000 

 
31.66 

 
159.9 

 
34.06 

 
7300.15 

 
0.786 

 
4-9- 

 
5000 

 
31.26 

 
146.0 

 
34.06 

 
7500.16 

 
0.0844 

 
Total 

 
0.1131 

 



Organized by Dr. Ambedkar Institute of Technology, Malathahalli, Bangalore -56 

310 

 

 

 

 

 

 

 

 

 

Analysis on HDFC Bank 
 

HDFC Bank 

Schemes Name Systematic 

Investment 

Planning 

Lump Sum 

Investment 

HDFC Mid Cap 
Opportunities 
Fund (G) 

7.65 21.14 

HDFC Hybrid 
Debt Fund (G) 

6.70 10.29 

HDFC Balanced 
Advantage Fund 
(G) 

10.17 15.28 

 

Graph Showing SIP and LSI of HDFC 

Bank 
 

 
Analysis and Interpretation: The above table 

shows the return of HDFC Bank in Systematic 

Investment plan(SIP), HDFC Balanced 

Advantage Fund is giving higher return that is 

10.17% compare to other schemes, whereas in 

case of Lump-Sum Investment HDFC Mid Cap 

Opportunities Fund is performing better that is 

21.14%. As compare to Systematic Investment 

Planning and Lump-sum Investment Plan it 

feels that Lump-sum Investment is performing 
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Calculation of Axis Banking and PSU Debt 

Fund (G) 

 
0.0812 Total 

Axis Banking and PSU Debt Fund 

Date Opening price 

1-1-2015 

Closing price 

31-12-2019 

 
CAGR 

Amo 
unt 

NAV No of 
units 

NAV Amou 
nt 

 
1-1-2015 

 
6000 

 
1262.3 

 
3.96 

 
2035.9 

 
11102. 

 
0.1817 

 
4-2-2015 

 
6000 

 
1267.6 

 
3.94 

 
2035.9 

 
10050. 

 
0.1498 

 
2-7-2015 

 
6000 

 
1313.4 

 
3.80 

 
2035.9 

 
10018. 

 
-0.2726 

 
1-8-2015 

 
6000 

 
1323.1 

 
3.77 

 
2035.9 

 
9801.4 

 
0.1441 

 
2-11-2015 

 
6000 

 
1352.3 

 
3.69 

 
2035.9 

 
9454.0 

 
0.1358 

 
1-1-2016 

 
6000 

 
1371.2 

 
3.64 

 
2035.9 

 
9632.8 

 
0.1401 

 
4-3-2016 

 
6000 

 
1387.3 

 
3.60 

 
2035.9 

 
8007.8 

 
0.0987 

 
1-9-2016 

 
6000 

 
1444.3 

 
3.46 

 
2035.9 

 
9504.5 

 
0.1370 

 
1-10-2016 

 
6000 

 
1458.6 

 
3.42 

 
2035.9 

 
8889.8 

 
0.1219 

 
2-12-2016 

 
6000 

 
1476.6 

 
3.38 

 
2035.9 

 
8755.2 

 
0.1185 

 
1-1-2017 

 
6000 

 
1489.0 

 
3.35 

 
2035.9 

 
8678.0 

 
0.1165 

 
4-6-2017 

 
6000 

 
1548.8 

 
3.22 

 
2035.9 

 
8823.4 

 
0.1203 

 
1-7-2017 

 
6000 

 
1555.7 

 
3.21 

 
2035.9 

 
9304.1 

 
0.1322 

 
2-10-2017 

 
6000 

 
1566.8 

 
3.19 

 
2035.9 

 
7483.0 

 
0.0839 

 
5-12-2017 

 
6000 

 
1585.6 

 
3.15 

 
2035.9 

 
7588.3 

 
0.0870 

 
1-1-2018 

 
6000 

 
1595.5 

 
3.13 

 
2035.9 

 
6578.2 

 
0.0564 

 
4-3-2018 

 
6000 

 
1610.9 

 
3.10 

 
2035.9 

 
6221.1 

 
0.0446 

 
3-8-2018 

 
6000 

 
1652.2 

 
3.02 

 
2035.9 

 
6852.4 

 
0.0650 

 
4-10-2018 

 
6000 

 
1659.4 

 
3.01 

 
2035.9 

 
7912.4 

 
0.0961 

 
2-12-2018 

 
6000 

 
1696.0 

 
2.94 

 
2035.9 

 
7681.2 

 
0.0896 

 
1-1-2019 

 
6000 

 
1725.3 

 
2.89 

 
2035.9 

 
6301.1 

 
0.0473 

 
22 2-4- 

 
6000 

 
1771.0 

 
2.82 

 
2035.9 

 
6753.2 

 
0.0619 

 
5-8-2019 

 
6000 

 
1833.4 

 
2.72 

 
2035.9 

 
7892.4 

 
0.0955 

 
1-10-2019 

 
6000 

 
1861.7 

 
2.68 

 
2035.9 

 
6224.0 

 
0.0447 

 
3-12-2019 

 
6000 

 
1893.1 

 
2.64 

 
2035.9 

 
6001.2 

 
0.0371 
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better, but as compare to more number of years 

Systematic Investment Planning may perform 

better because of compounding factors. Further 

chances of SIP giving return is more in case of 

volatility and Bearish market. 

 
Calculation of HDFC Bank of units: 

 

 Number of units = Total Amount ÷ NAV 

= 6500÷36.88 = 176.24 

 Calculation of CAGR: CAGR = 

(13501÷6500)1/5- 1 = 0.2114 

Calculation of HDFC Mid-cap Opportunities 

(G) 

HDFC Mid-cap Opportunities Fund 

 
Date 

Opening price 

1-1-2015 

Closing price 

31-12-2019 

 

CAGR 

 

Amount 

 

NAV 

No of 

units 

 

NAV 

 

Amount 

 
1-1-2015 

 
6500 

 
36.88 

 
176.24 

 
38.93 

 
13501 

 
0.2114 

 
7-3-2015 

 
6500 

 
38.23 

 
176.02 

 
38.93 

 
13503 

 
0.1574 

 
9-6-2015 

 
6500 

 
36.80 

 
176.63 

 
38.93 

 
13505 

 
0.1575 

 
4-8-2015 

 
6500 

 
38.29 

 
169.75 

 
38.93 

 
13508 

 
0.1575 

 
1-12-2015 

 
6500 

 
38.61 

 
168.35 

 
38.93 

 
13510 

 
0.1576 

 
2-1-2016 

 
6500 

 
38.12 

 
170.51 

 
38.93 

 
13499 

 
0.1574 

 
4-3-2016 

 
6500 

 
34.81 

 
186.72 

 
38.93 

 
13490 

 
0.1572 

 
3-6-2016 

 
6500 

 
39.67 

 
163.85 

 
38.93 

 
13485 

 
0.1571 

 
1-10-2016 

 
6500 

 
46.99 

 
138.32 

 
38.93 

 
13480 

 
0.1571 

 
2-12-2016 

 
6500 

 
44.69 

 
145.44 

 
38.93 

 
13488 

 
0.1572 

 
1-1-2017 

 
6500 

 
46.04 

 
141.18 

 
38.93 

 
13490 

 
0.1572 

 
4-3-2017 

 
6500 

 
49.01 

 
132.62 

 
38.93 

 
13495 

 
0.1573 

 
3-6-2017 

 
6500 

 
53.86 

 
120.68 

 
38.93 

 
13444 

 
0.1564 

 
5-8-2017 

 
6500 

 
53.36 

 
121.81 

 
38.93 

 
13432 

 
0.1562 

 
2-12-2017 

 
6500 

 
60.19 

 
107.99 

 
38.93 

 
13430 

 
0.1562 

 
2-1-2018 

 
6500 

 
63.81 

 
101.86 

 
38.93 

 
13504 

 
0.1575 

 
4-3-2018 

 
6500 

 
59.12 

 
109.94 

 
38.93 

 
13507 

 
0.1575 

 
3-5-2018 

 
6500 

 
60.96 

 
106.62 

 
38.93 

 
13502 

 
0.1574 

 
9-8-2018 

 
6500 

 
60.67 

 
107.13 

 
38.93 

 
13509 

 
0.1576 

 
1-11-2018 

 
6500 

 
54.13 

 
120.08 

 
38.93 

 
13506 

 
0.1575 

 
1-1-2019 

 
6500 

 
53.79 

 
120.84 

 
38.93 

 
13511 

 
0.1576 

 
6-4-2019 

 
6500 

 
59.02 

 
110.13 

 
38.93 

 
13513 

 
0.1576 

 
2-7-2019 

 
6500 

 
56.03 

 
116.00 

 
38.93 

 
13515 

 
0.1577 

 
5-10-2019 

 
6500 

 
53.05 

 
122.52 

 
38.93 

 
13520 

 
0.1577 

 
1-12-2019 

 
6500 

 
56.28 

 
114.35 

 
38.93 

 
13530 

 
0.1580 

 
Total 

 
0.7650 
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HDFC Hybrid Debt Fund (G) 

Calculation of HDFC Balance Advantage 

Fund (G) 

 

 
 HDFC Hybrid Debt Fund  

 
Date 

Opening price 1-1-2015 Closing price 31- 

12-2019 

CAGR 

 

Amou 
Na 

NAV 

No of 

units 

 

NAV 

 

Amount 

1-1-2015 6000 44.85 113.77 43.48 12000 0.1029 

2-4-2015 6000 43.05 139.37 43.48 12035 0.1493 

9-8-2015 6000 45.98 130.49 43.48 12032 0.1493 

2-10-2015 6000 42.72 140.44 43.48 12029 0.1492 

1-12-2015 6000 43.41 138.21 43.48 12023 0.1491 

1-1-2016 6000 44.06 136.17 43.48 12005.1 0.1488 

3-3-2016 6000 38.73 154.91 43.48 12010.5 0.1489 

2-5-2016 6000 38.48 156.20 43.48 12018.9 0.1490 

5-8-2016 6000 45.65 131.43 43.48 12020.2 0.1490 

8-11-2016 6000 44.17 135.83 43.48 12031.4 0.1493 

1-1-2017 6000 52.97 113.27 43.48 12000.02 0.1487 

4-5-2017 6000 53.73 111.66 43.48 12000.03 0.1487 

1-8-2017 6000 53.53 112.08 43.48 12000.07 0.1487 

8-11-2017 6000 57.64 108.09 43.48 12000.14 1.4871 

1-12-2017 6000 59.34 101.11 43.48 12004 1.4871 

1-1-2018 6000 59.89 100.18 43.48 12005 1.4877 

1-3-2018 6000 55.59 107.93 43.48 12006 1.4879 

2-5-2018 6000 54.43 110.23 43.48 12008 0.1488 

5-7-2018 6000 53.92 111.27 43.48 12009 0.1488 

8-12-2018 6000 50.07 119.83 43.48 12001 0.1488 

1-1-2019 6000 53.55 112.04 43.48 12005 0.1487 

2-3-2019 6000 56.7 105.82 43.48 12008 0.1487 

5-5-2019 6000 55.37 108.86 43.48 12004 0.1488 

2-8-2019 6000 54.50 110.09 43.48 12010 0.1487 

2-12-2019 6000 56.73 105.76 43.48 12030 0.1488 

Total 0.0670 

    

HDFC Balance Advantage Fund 

 

 

 
Date 

Opening price 1-1- 
2015 

Closing price 31- 
12-2019 

 

CAGR 

Amo 
unt 

NAV No of 
units 

NAV Amount 

 

1-1-2015 
 

5000 
 

142.06 
 

35.19 
 

191.58 
 

10191.17 
 

0.1528 

 

1-3-2015 
 

5000 
 

129.63 
 

38.57 
 

191.58 
 

9583.17 
 

0.1389 

 

1-5-2015 
 

5000 
 

134.16 
 

37.26 
 

191.58 
 

9643.05 
 

0.1403 

 

4-8-2015 
 

5000 
 

127.67 
 

39.16 
 

191.58 
 

11051.43 
 

0.1719 

 

2-12-2015 

 

5000 

 

131.02 

 

38.16 

 

191.58 

 

9200.12 

 

0.1297 

 

1-1-2016 

 

5000 

 

133.54 

 

37.44 

 

191.58 

 

8709.14 

 

0.1173 

 

2-4-2016 
 

5000 
 

129.74 
 

38.53 
 

191.58 
 

8456.18 
 

0.1108 

 

3-8-2016 
 

5000 
 

146.98 
 

34.01 
 

191.58 
 

8005.04 
 

0.0987 

 

1-10-2016 
 

5000 
 

150.89 
 

33.13 
 

191.58 
 

8347.15 
 

0.1079 

 

2-12-2016 
 

5000 
 

143.87 
 

34.75 
 

191.58 
 

8252.19 
 

0.1054 

 

1-1-2017 
 

5000 
 

143.83 
 

34.76 
 

191.58 
 

9365.01 
 

0.1337 

 

4-4-2017 
 

5000 
 

165.14 
 

30.29 
 

191.58 
 

8452.10 
 

0.1107 

 

1-8-2017 
 

5000 
 

176.00 
 

28.40 
 

191.58 
 

7667.23 
 

0.0892 

 

2-10-2017 
 

5000 
 

178.17 
 

28.06 
 

191.58 
 

7800.12 
 

0.0930 

 

1-12-2017 
 

5000 
 

193.30 
 

25.86 
 

191.58 
 

9018.01 
 

0.1252 

 

1-1-2018 
 

5000 
 

197.42 
 

25.32 
 

191.58 
 

7811.44 
 

0.0933 

 

2-3-2018 

 

5000 

 

184.96 

 

27.03 

 

191.58 

 

6854.43 

 

0.0651 

 

1-5-2018 
 

5000 
 

190.81 
 

26.20 
 

191.58 
 

6723.10 
 

0.0610 

 

4-9-2018 
 

5000 
 

198.76 
 

25.15 
 

191.58 
 

6629.92 
 

0.0580 

 

1-12-2018 

 

5000 

 

192.82 

 

25.93 

 

191.58 

 

6876.52 

 

0.0658 

 

1-1-2019 
 

5000 
 

193.86 
 

25.85 
 

191.58 
 

7940.47 
 

0.0969 

 

2-3-2019 
 

5000 
 

204.79 
 

24.41 
 

191.58 
 

8351.23 
 

0.1080 

 

4-8-2019 
 

5000 
 

215.52 
 

23.19 
 

191.58 
 

7892.17 
 

0.0955 

 

1-11-2019 
 

5000 
 

207.66 
 

24.07 
 

191.58 
 

6344.13 
 

0.0487 

 

5-12-2019 
 

5000 
 

205.64 
 

24.31 
 

191.58 
 

6214.06 
 

0.0444 

 

Total 
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IX. FINDINGS 

 Lump Sum Investment Axis Blue chip 

Fund is higher return that is 14.51% as 

compared to other schemes, in case of 

Axis Blue-chip fund is lower that is 

11.51%. 

 Axis Banking and PSU Debt Fund of 

systematic investment plan is 8.12% as 

in lump-sum investment plan is higher 

that is 8.17%. 

 Based on the study in HDFC Bank, 

HDFC Cap Opportunities fund of SIP is 

7.65%. But the HDFC Mid Cap 

Opportunities fund is high that is 

21.14% in the lump sum investment. 

 The study of Debt Funds, The Axis 

Banking and PSU Debt Fund is 8.12% 

.Whereas HDFC Debt Fund is higher 

than the Debt funds are 10.29%. 

 The HDFC Balanced Advantage Fund 

is 10.17% is performing lower in SIP 

segment where as HDFC Balanced 

Advantage Fund is 15.28% is 

performing higher in lump- sum 

investment. 

 Before investing in any Mutual Fund 

schemes the investors should analyze 

the factors like return, risk. and they 

should see whether the opening and 

closing price is high or low in the NAV 

involved in the scheme. 

X. SUGGESTIONS 

 

1. It is better to investors to look for that mutual 

fund schemes which give high return with low 

risk at a short period of time. 

2. Stock market is volatile so the investors need 

not to depend on the past return. 

3. Before investing in any mutual fund schemes 

the investors should analyze the conditions of 

the economy because the Covid-19 is affected 

the financial positions of the companies and 

they should know about the inflation in the 

market. 

4. Investing in mutual fund is high risk so the 

investor should see the when the low price or 

high price showing in the stock market.If it is 

low price investor can buy the shares in the 

market. 

 
XI. CONCLUSION 

 

A Mutual fund is an excellent product offering 

with great flexibility and liquidity, which can 

be tailored to suit any investor’s objective and 

it is affordable for the all people of different 

income levels and saving habits. As share 

markets become more sophisticated and 

complex, investors need a financial 

intermediary who provides the required 

knowledge and professional expertise on 

successful investing. As the investors always 

try to maximize the returns and minimize the 

risk. Mutual fund satisfies these requirements 

by providing attractive returns with affordable 

risks. The mutual fund industry has already 

overtaken   the  banking   industry,   more funds 

being   under   mutual   fund   management than 
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deposited with banks. Though there is 

competition in the financial market. However, 

the present study reveals that investments in 

lump-sum investment plan considered to be the 

better investment option compared to a 

systematic investment plan. During the study 

period that is 2015-2019 markets was very 

bullish that may be one factor for the current 

results. Hence, to conclude before investing in 

mutual fund schemes or any other investment 

alternatives included investors should do a little 

research to minimize their risk and to know 

about the return. An investor should know the 

Asset Management Companies (AMCs), Fund 

manager and all other relevant information 

before investigating at the same time. 
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ABSTRACT 

Banking scctor acts a very Vital role in a macro 
econommc and monetary policies of any country overall 
context and the business dynamics of this sector largely varies from other sectors. The regulatory bodies for this 
sector is very strong and leaves no possibility for any differences. Unlike, other businesses where there are 

transactions and specific amount withdrawal the bank 
will charge us a minimal fee as per the instructions of the 

RBI. Though this isn't new to us now with the 
implementation of GST, where service tax was earlier 
charged at 15 percent now, it will be replaced by 18 
percent GST. 

AS per the reports, service sector's accountability 

for India's GVA is around 53%, and the Financial sector Inany un-organised ways of style of workings still exist. 
same is not the case with this sector which is largely organised in naturc. Theretore, any issues for this sector 
has to be closely looked at and timely resolved so to that 
larger cconomic interest of the nation is achieved. 

is one of the significant contributors among other service 
sectors. There are many countries ike 

Singapore. New Zealand. etc., have exempted Financial 
Sector largely trom applying GST. The Indian 

government has, however, not exempted Financial sector 

from the GST system which makes the sector in need to 

come up with effective ways which will enable the sector 
to maintain its position as a key contributor in lndia's 

service sector. GST compliance will be challenging to 

implement in banks and NBFCs as they provide different 
operations like lease transactions, fund and non-fund 
based services, hire purchase, etc. 

Australia, 

This article lay down various disputes that a 

Banking sector may look due to introduction of GST and 
the implications s0 as to improve the rules. wherever 
required to be address the negati ve ettect of GST on the 

Banking sector. Various aspects discussed with this 
would apply to all ypes of banks viz. Nationalised 

Banks, Private Banks, Publie Banks, Co-operative Banks 
cte. 

Aey Words: GS7, Banking sector, Co0-operative Banks 

INTRODUCTION HEADING I) 

Putting int practice of GST is standing fact to its 

slogan of One Nation. One Tax and rolling it into 

reality. GST is building un impact on every business 
Sector in the country. including the service sector. The 

Service sector, precisely. tinancial services based on 

funds and insurances. (Non-Banking Financial Company) 
NBFCs and Banks are obstructed the most, 

The banking sector is one of the major services 

Sectors in lndia. The application of the GST will likely 
prove to be a challenge lor the sector on counts - First 

due to the higher GST rates compared to the present

Service tax and second. due to the extensive geographical 

Spread of maximum banks 

Withdrawing money from an ATNI has become 

Caster owing to its prescnce n every locality, irrespective 

ot whether you have an ccount in that bank or not. 

However, almost all of us h..ve received a text message or 

aphone call from our resNetive banks where we have an 

ccount, informing us that lter a certain number ot 

111 ISBN: 978 93 83038 56 5 MRECW 
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2015. By the end of 2016, three had already dropped 
and timelines for others were hazy, crealing doubts on 

the success of this seemingly progressive experiment 

of RBI. Payments banks are a new model of banks 

conceptualized by the Reserve Bank of India (RBI). 

These banks can accept a restricted deposit, which is 

currently limited to 1 lakh per customer and nay be 

ABSTRACT 

Purpose: Today 
Digitalization, with this advancement it is necessary 
for the companies to be more modernized and Updated 
to meet the competition. RBI came out with operating 
guidelines for differentiated banks i.e., payments banks 
and small finance banks which is being set up to bring 
in new players who would leverage on technology for 

India is moVIng towards 

Increased further. These banks cannot issue loans and 

credit cards. Both current account and savings 

accounts can be operated by such banks. Payments 
banks can issue services like ATM cards, debit cards, 

net-banking and mobile-banking. On 23 September 

2013, Committee 

financial inclusion in a cost effective manner. In this 

regard the purpose of this study was to examine he 
customer opinion and perception about Airtel payment 
banks (APB) in Bangalore city in India which will 
enhance the digital payments in banking industry. 

on Comprehensi ve Financial 
Services for Small Businesses and Low Income 

Design/Methodology/Approach -This study focuses 
on the services offered by them to its customers and 
the perception of the customers and retailers on this 
initiative. The sample size for the research was 100 

Customers and 20 retail outlets of Bangalore city 
India. The systematic random sampling technique is 

considered to select customers from the various Airtel 

Households, headed by Nachiket Mor, was formed by 
the RBI. On 7 January 2014, the Nachiket Mor 
committee submitted its final report. Among its 

various recommendations, il recommended the 

formation of a new category of bank called payments 
bank.On 17 July 2014, the RBI released the dralt 
guidelines for payment banks, seeking comments for 
interested entities and the general public. On 27 
November, RBI released the final guidelines for 
payment banks. 

outlets in Bangalore. Respondents are both customers 

and Retailers. 

Results - This paper has analyzed that customer feels 

that it is new concept of Telecom industry, so people 

are not ready to accept it. Presently Airtel Payment 

bank as only high interest rate as USP o attract 

Customers. Approximately 72% customers are highly

satisfied with the services provided by the Airtel 

Payment banks and also most of the retailers accepled 

that it is best known for service quality and have 

opinion that Airtel Pay1nent Bank will help to create 

inancial inclusion in rural areas. 

The year 2017 began with a good omen, though
Airtel payments bank and India Post payments bank 
(IPPB) have commenced operations; It necessarily 
needs a new, innovati ve approach. Innovation, i turn, 

requires creativity. And creativity is in some ways an 

antithesis of banking! 

The road to building a payments bank is not 
only less travelled (considering this is one of a kind 
experiment) but is likely to be bumpy and also analyse 

the perception of customers for this new banking 

Keywords: Digitalization, Airtel Paynnent Banks, 

Perception, Banking Industry, Finamcial Inclusion, 

Digitalization 

innovation. 

On 1lthApril, 2016, Airtel Payments Bank 
became the first entity in India to receive a payments 
bank license from the Reserve Bank of India (RBI). 
APB is a Joint venture between Bharti Airtel Lid and 

INTRODUCTION: 

Reserve Bank of India (RB) granted in- 

principle approval to l| payments banks in August
Kotak Mahindra Bank Lid. ndia's first Payments
Bank goes for LIVE-Airtel Payments Bank.If we take 
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ABSTRACT 
and unfavourable behaviour towards them as an 

Despite the vast research on employee 1olivation, little is known about the perspective of 
percei ved supervisor support in motivating women 
faculty in prolessional cducation. This study aims to 
contribute 1o the Isng body of research on 

organization behavIOur. Here we explore perceived supervisor Support proposed by (Eisenberger et.al. 
1986) in notivating women faculty. Adhering to the 
conceptual Iramework of social exchange theory. this 
study examines the relationship between perceived 
supervisor support and employee motivation of women 
faculty across Bangalore University, Visvesvaraya 
Technological University and the autonomous colleges 
in Bangalore. 

indicator of organizations support (Eisenberger et al.. 
1986; Levison, 1965). Employees also realize that their 
assessments by the supervisor are carried to the top 

administration. in turn indirectly contributing to the 

employee's percei ved organizational support. Many 
researchers have studied supervisor support by 
replacing the word organization with supervisor in the 
SPOS scale (i.e.. "My supervisor really cares about my 
well-being": (Malatesta. 1995: Shore &Tetrick, 1991 
Kottke & Sharafinski. 1988; Yoon, Han, & Seo, 1996 
Yoon& Lim. 1999). 

Literature Review on Perceived Supervisor 

Support 
Park and Jung (2017) the study found that 

intnnsie work values has positive inlluence between 

job autonomy with PSS and nental health, but 
val ues have shown negative 

relationsh1ps betwcen job autonomy and PSS. 
Megumi and Christina (2017) the data gathered from 
faculty members of Mid-Western University, the study 
investigated the relationship between friendship 
connections with colleagues and percei ved work-

family supporti veness in the department. Results show 
that faculty with larger friendship networks have more 
positive perceptuons of work -family culturc compared 
to faculty with smaller friendship networks. Burms 
(2016) the analysis resulted in POS and PSS together 
contributing to a significant percentage of influence in 
work engage ment. The POS contributed to the vast 
majorityot the vanance in predicting work 
engagement, and PSS also made slight yet significant 
contrnbution, it may be that perceptions of supervIsor 
support are primarily included in perceptions of 

organizational support. Chou (2015) note that 
perceived supervisor support and perceived co-worker 
support contrnbutes directly to subjective well-being 
and indirectl y through self-efficacy. Anjum and Naqvi 
2012) the findings of the study indicated that PSS 
variables predicted greater organi zational citizenship 
behaviour. The study proposes a model of antecedent s 
of OCB that can be explored and veri fied further 

The current study identilied positive association 
between perceived supervisor support and moti vati on 

at work-place. Women faculty of MBA branch showed 

greater motivation levels when compared to other 
engineering branch. t was also found that women 
laculty with research qualification and higher age 
group positi vely scored high on motivation levels
Regression analysis showed that perceived supervisor 

support dimensions do signilicantly intluence 
motivation at work-place. The implications of these 

indings are traced along with the suggestions for 

extrinsic work 

luture research. 

Key words: Perceived upervisor support. employee 
movation, social erchange thheory, women teachers 

Introduction 

The workers form general opinions concerning 
the organzation, in similar way employees Iso have 

general views about supervisors, to what extent 

supervisors value the contributions of its employees 
and care for their well-being (Kotke & Sharafinski 
1988). The supervisors play the role of a mediator or 

gent between the top level management and its 

Subordinates, they are accountable for evaluating and 

directing the functioning of their supervisors, hence, 

eiployees iew ahout their supervisor s tavourable 
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    Abstract

The inclusive growth concept is the agenda of any developing society around the world. As there is a need for any
nation to have a balanced economic growth both across the regions & classes of the society, where even the last
person in the chain of the society is involved in an economic activity which ensures good health of nation’s economy
and the society to which he/she belongs. Sustainable development is ensuring the growth of the economy with an
assurance to the future generation about conserving the resources for their usage. The concept of Micro Finance
(MF) & Self Help Groups (SHG’s) envisaged with an idea of reaching deprived class of society to provide funds to
undertake economic activity to achieve inclusive Growth objective. The combination of MF & SHG’s is considered as
a key indicator for the sustainable development of a nation. The present paper is an effort to identify & study the
factors influencing sustainability of SHG’s & understand the role of SHG’s in uplifting the Socio economic status of
the members. The study is undertaken in the state of Karnataka identifying the highly successful & non successful
districts. The major finding of the study is that there is a positive growth in the socio economic conditions of the SHG
members & an important role played by SHG’s in inclusive growth of the underprivileged class of the society.

Key words: Inclusive growth, financial & social inclusion, Micro Finance, Self help groups, Bank linkage Programme
(BLP).

Dr. Shailaja. M. L1

INTRODUCTION:
Inclusive growth concept propagates the equal
distribution of opportunities for all the economic groups
who are involved in the socio economic growth & its
benefits are reaching to all the class of people in a society.
Basically this concept focuses on the equal distribution
of environmental resources, food, human resources,
health & equal allocation of various social resources.
The developing nations are seriously affected by the
growing corruption levels & greediness of human beings,
as the emphasis is on equal distribution of resources,
markets & regulations. The inclusive growth cannot
ignore the concept of Sustainable development as it is
observed in the recent past that there is reckless usage
& wastage of valuable resources which are highly
extinctive in nature. The society & the economic
development has to concentrate on conserving the
resource for our future generations sustainability & at
the same time achieve greater socio economic growth.

Poverty is an issue which has impacted all the nations
in the world more specifically the developing nations.
The world bank in its report in May 2014 has stated that

872.3 million people of world population live below the
poverty line (BPL) of which 179.6 million people live in
India. The period of post nationalization is considered
as revolutionary, steps were taken in the expansion of
banking sector to reach the financial services to the most
neglected sectors (Singh, 2005). Meeting the credit
requirements of the people, make them to involve
themselves in the economic activity which results in the
socio economic growth of the country. Though there was
a tremendous growth in the credit disbursal by banks it
was not satisfactorily reaching the deprived class of
people who do not have economic assets to pledge as
collaterals to banks to avail loans. Hence a bigger portion
of the population was away from the banking facilities.
This led to the movement of SHG’s which convinced the
credit institutions that through the SHG they can serve
better the deprived class. According to NABARD’s Micro
Finance report by March 2012, 79.6 lakh SHG’s with
members of about 9.7 Crores, have savings accounts in
the banks, with aggregate bank balance of Rs. 6,551
Crores. Over 43.54 lakh SHGs have loan accounts with
total loan outstanding of Rs. 36,340 Crores (NABARD
Report 2012).
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